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Pestome

W3cnenBaHeTo e koHLUeNTyanHa pamka, 6asvpaHa Bbpxy TeopusTa 3a NnaHnpaHoTo NoBeAEHWE, 3a ONpeaensHe
Ha pa3bupaHeTo OTHOCHO Mon3aTa OT KOHCYMMPaHETO Ha puba, 3a onpeaensHe Ha NpeanoYUTaHMsaTa Ha KOHCYyMaTopuTe
MO OTHOLLEHWE Ha OTAENHUTE BUAOBE U YCTAHOBSIBAHE HA NMPUYMHUTE U MPEYKUTE 3a KOHCYMaLuMsiTa Ha Te3n NpogyKTu.
PesynTarute nokassar, 4e BCUYKW aHKETMPaHW Ca HasiCHO 3a Mon3aara OT KOHCyMaLmMsTa Ha akBanponykTu; 48% npegnounTar
aKBanpogykTuTe cpeq apyrute BugoBe Meco; 86% KoHcymupaT akBanpogykTu; 70% npeanoymTar HOBM akBanpogyKTH,
koraTo TpsibBa fa M3bupar oT pasnn4HM acopTuMeHTU. OTHOCHO YecToTara Ha KoHCyMauwmst: 64% ynoTpebsiear akeanpogyKTy
exemMeceqHo, 15% BeaHbx ceamnyHo, 18% HeperynsipHo n 3% He 13nonaeat Takvea npogykT. OTHOCHO MSACTOTO, OTKbAETO
noTpebutenuTe npegnovmTaT Aa KynyeaT akBanpogyktute: 60% npegnountat marasvHWTe 3a npsicHa puba Ha
cernckocTonaHckuTe nasapu, 95% npegnounTtaT cynepMapkeTUTe 3a pa3nuyHn Bugoee npogykti. OT n3cnegeaHeTo ce
npaBu 3aKMNoYeHne, Ye akBanpoLyKTUTe ca M3BECTHU Ha NOTPebuTenuTe 1 ce M3NoN3eart, kato Jobpe ce 3Hae TaxHaTa
pors 3a 34paBOCIIOBHOTO XpaHeHe. Pubata e 6e3onacHa anTtepHaTBa 3a pasHoobpassiBaHe Ha XpaHEHETO U 3a M3MEHEHWe
Ha OTHOLLEHWETO Ha noTpebutenuTe. ToBa MOXe Aa CTaHe NOCPENCTBOM BMUSIHUETO HA CEMENCTBOTO M OGLLECTBOTO.

Abstract

This study represents a conceptual framework based on the theory of planned behaviour to determine the awareness
of fish consumption benefits, the customer preferences regarding aquatic products and which are the causes and the
barriers in acquiring those products. The results showed that all the respondents know which are the basic nutritional
benefits of aquatic products consumption; 48% prefer aquatic products when they are asked to choose between different
types of meat, 86% consume aquatic products, 70% prefer fresh aquatic products when they are asked to choose from
different assortments; regarding the consumption frequency: 64% consume monthly, 15% consume weekly, 18% occasional
and 3% don’t consume. Concerning the place preferred by consumers to buy different assortments, the results were 60%
prefers producers’ stores from agro-food markets for fresh fish, 95% prefer hypermarkets for different aquatic products. It
can be concluded that the aquatic products are well known and consumed, pointing a good knowledge of the benefits of a
healthy diet. The fish is a safe alternative in diet diversification and in changing the consumer attitudes towards the fish
meat and this may be achieved by family influence, educational system and society.

KniouoBu gymu: puba, nonsa, 3HaHune, KOHCyMaLms.
Key words: fish, benefits, knowledge, consumption.

INTRODUCTION
Fish represents a functional food. Due to its high
nutritive value, aquatic products through regular
consumption may lead to beneficial effects on the
functionability and health of human body. The fish meat is
recommended to be consumed al least twice a week. In
recent years consumers of food products reserves the right

to choose what is safe for a healthy nutrition. Nutrition
represents a key factor which can affect development,
health and well fare of the human body (FAO, 2007). A
healthy diet must include fish consumption twice a week to
specialist recommendation (FAO, 2007). Recently, fish meat
is considered a functional food, due to its high nutritional
value (proteins, polyunsaturated fatty acids w 3 and w 6,
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minerals etc.), and the content in nutrients contributes to
proper development and functioning of the body, and may
reduce risk of diseases (cardiovascular, cancer, psoriasis,
etc.) (Sidhu, 2003). Worldwide the fish consumption and
other aquatic products tends to increase. It has to be well
understood the reasons for the decline of fish consumption
and to which foods have orientated the consumers
preferences, and which would be the barriers that would
determine the acquisition refusal (price, quality, place of
purchase) and fish consumption and products obtained by
its processing. This research aimed to study the level of
awareness and consumption of fish meat, consumers
preferences in acquiring the fish and products obtained from
its processing on a group of consumers of different ages.

MATERIALS AND METHODS

It was made a conceptual framework of knowledge
and research of fish meat consumption based on some
elements of the theory of planned behaviour (Ajzen, 1991;
Bredahl and Grunert, 1997; Honkanen et al., 2003) which
take into consideration several ways to study what is the
attitude towards consumption of fish meat. To make a
correct assessment could be taken into account a number
of elements related to the knowledge of the benefits of fish
meat consumption, the reasons and barriers, risk, positive
or negative feelings encountered when buying fish, the
desire to change lifestyle concern for the consumption of
healthy food habits, family experience, new knowledge
acquired, variety, price, accessibility to the acquisition, the
degree of acceptance or cancellation of purchase or
consumption due to convenience and some aspects of
some of their views, education, etc. The material study was
represented by 100 persons to whom a questionnaire was
applied. The persons in this study were of different ages
from 18 to 65 years old. There was formulated a research
conceptual framework to evaluate the knowledge and
consumption of aquatic products, based on some elements

of the planned behaviour theory to establish which is
consumer perception regarding aquatic products, the
attitude and the encountered barriers in its acquiring and
consumption. The obtained data from the questionnaire
were processed to determine the participation percentage
from 100% of answered respondents.

RESULTS AND DISCUSSION

Following analysis of the survey and responded
to each part and the overall context could make a series of
observations that eventually led to formulating few
conclusions about the main objectives to be investigated.
When respondents were required to choose one type of
meat from a multitude 48% answered that prefer aquatic
products (fig. 1).

Knowing the aquatic products benefices on human
health 86% of respondents prefer it (fig. 2).This proves that
the benefits of fish meat consumption are known, being a
determinant key in the purchase of fish meat, as shown by
other researchers (Verbeke and Vackier, 2005) which
studied and showed that fish meat consumption produces
benefits for human health.

The consumers prefer the assortment of fresh
aquatic products (70%) compared to 30% who rather
consume different types of fish products (such as, salted
4%, smoked 8%, marinated 8%, canned 10%) (fig. 3).

Relating to consumers preferences of seafood,
the percentage vary from 24% for prawns, 18% for surimi,
15% for lobster and 6% for octopus (fig.4).

The frequency of aquatic product consumption
and, especially of fish consumption is around 64% monthly,
15 weekly, 18% occasionally (to restaurants or special
meeting) and 3% does not consume at all (fig. 5.)

Maijority of those questioned prefer to buy (75%),
especially fish from the producers because they can
guarantee for fish freshness. The fish is usually sold
immediately after catching and to an acceptable price. The

®ue. 1. [pednoyumarus Ha nompebumenume npu u3bop camo Ha eOHO Meco Om HSIKOMKO
Fig. 1. The consumers preferences when are requiered to choose only one type of meat from a multitude
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= prefer mnot prefer

®ue. 2. [pednovumanus Ha nompebumenume no oMHOWeEHUe Ha akeanpodykmume
Fig. 2. The consumers preference regarding aquatic products

®ue. 3. [pednoyumarus Ha nompebumenume OMHOCHO hopmama Ha mbpaosusi ¢ puba
Fig. 3. The consumers preferences regarding the form of trading the fish

= marinated fish

= canned fish

due. 4. lNpednodumaHusi Ha KOHCYMamopume OmHOCHO euda Ha obpabomkama u npednacaHemo Ha pubama
Fig. 4. The consumers preferences regarding aquatic products commercialized
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= monthly

® do not consume

®ue. 5. Yecmoma Ha KoHCymayusma Ha akeanpodykmu cped aHkemupaHume
Fig. 5. Frequency of consumption of aquatic products among the respondents

rest of 25% respondents preferred hypermarkets.
Regarding other products (frozen fish, canned fish,
delicatessen) these are mainly bought from hypermarkets
95%, which have specialised rayon for these kinds of
products.

For other aquatic products such as, sea fruits 95%
the respondents prefer the hypermarkets, taking into
account the food safety.

From this study we may draw a conclusion, which
refers to the fact that the respondents know the benefits of
a diet that includes aquatic products, and they prefer
especially fresh fish and seafood as well.

CONCLUSIONS

1. Allthe respondents know which are the basic nutritional
benefits of aquatic products consumption; 48% prefer
aquatic products when they are asked to choose
between different types of meat, 86% consume aquatic
products, 70% prefer fresh aquatic products when they
are asked to choose from different assortments;
regarding the consumption frequency: 64% consume
monthly, 15% consume weekly, 18% occasional and
3% don’t consume.

2. Concerning the place preferred by consumers to buy
different assortments, the results were 60% prefers
producers’ stores from agro-food markets for fresh fish,
95% prefer hypermarkets for different aquatic products.

3. The aquatic products are well known and consumed,
pointing a good knowledge of the benefits of a healthy
diet.

4. Thefishis a safe alternative in diet diversification and
in changing the consumer attitudes towards the fish
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meat and this may be achieved by family influence,
educational system and society.
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